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2016-17 Regional Club Annual Report

General Information

1. Central Florida

2. Names of all club volunteers who assisted in preparing this report

Cheryl Stevens, Trevor Campbell, Jason Scott

3. Our board roster spreadsheet has been updated to reflect contact information for our
current board of directors.

U] Yes

No

Student Scholarship & Awards

4. Does your club regularly send thank you notes to alumni who donate to your club
scholarship fund(s) held at U-M using donor information provided to your club by AAUM?

Yes

U [ No

Not Applicable (we don’t have a scholarship fund at U-M)

5. Does your club hold a scholarship fund outside of U-M (e.g., at a local financial
institution)?

Yes

| No
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6. If your answer to the prior question is “yes,” please answer the following four questions:

a. Why is the scholarship fund being held outside of U-M?

b. What is the name of institution holding and administering the fund?

C.

Does the institution or your club receipt donations to the fund?

d. Who is your club’s contact for the fund?

7. For all student scholarships your club has awarded for the 2017-18 school year, please

include the following information for each student recipient:

Name

Home Address

U-M ID# or
unigname

Award
Amount

Note: In order for AAUM to effectively interact with the U-M registrar’s office regarding club scholarship
information, it is important that your club share with AAUM the U-M ID numbers and/or unignames of all its
club scholarship recipients. Students are assigned a U-M ID number shortly after applying to U-M (i.e.,
before they enroll). Students choose their unigname after they've submitted their enrollment deposit.




8. What was the total amount of money your club raised in scholarship fundraising

activities, including proceeds from events dedicated to the scholarship fund, between
July 1, 2016 and June 30, 20177 $11,074.96

Promoting AAUM Membership

9. Please describe your club’s specific efforts to increase AAUM membership over the past
year, and what, if any, benefits the club gave to members (e.g. hosting recruiting events;
promoting membership in written and oral communications; offering tangible benefits to
members at club events, such as a free appetizer or drink or a member-only giveaway).

Our club promotes using the UNITE code to join/renew AAUM membership at all
of our events. We also promoted it as a stand-alone message a couple of times
via our e-blast and on our FB page. We are selling club t-shirts to raise money
for our scholarship fund and we have a member and non-member price on those
($5 difference). We also have offered one free drink coupon to members at a
few of our happy hour and networking events as well as our annual meeting.
Until AAUM can again provide us with a "member checker" function on the
website, it is difficult to do "member only" stuff as we have no way of knowing

who are / aren't dues-paying members unless they can show us their
Club Operations & Business Matters

10. Describe your club’s efforts to recruit new board members and other volunteers during

the FY16-17 fiscal year, including any efforts made to recruit a diverse and inclusive
board.

Our current board is constantly promoting volunteer opportunities at all of our
club events. We also advertise the opportunity to get involved in our event

planning, committees and board leadership on the Board Leadership page of our
website.

11. How many board meetings did your club have during the FY16-17 fiscal year?

We had 4 board meetings during the year. Two in-person and two via
conference call.



12. Did your club host a planning meeting to discuss a schedule of activity for the FY16-17
fiscal year?

[]

Yes, on the following date:

No

13. From July 1, 2016 to June 30, 2017, did your club host an annual meeting for the FY16-
17 fiscal year to which all AAUM members in your area were invited?

[

7/18/16

Yes, on the following date:

No

14. During the FY16-17 fiscal year, were board meeting minutes and financial reports
prepared, distributed, and maintained by club leadership?

[]

Yes

No

15. What type of entity is your club? (see accompanying handout for more information
relating to club entity status and TINs)

Our club is incorporated in our state of residence and recognized by the IRS as a
501(c)(3) nonprofit organization

Our club is incorporated in our state of residence but not recognized by the IRS
as a 501(c)(3) nonprofit organization association

Our club is not incorporated in our state of residence (i.e. an unincorporated
association)

I/we don’t know

16. What is your club’s federal tax identification number (TIN), also known as an employer
identification number (EIN)?

. 20-5712694

I/we don’t know our club’s TIN.



Optional: Outstanding Programming By Category

Answers to the remainder of this annual report are not required, though information submitted
will be considered when determining annual club award winners.

If your club has been outstanding in terms of engaging U-M alumni and/or students around one
or more of the below categories over FY16-17, please describe your club’s efforts in this regard
including any particularly successful or innovative events or initiatives. Please limit your
response to 250 words for each category.

17. Athletic programming

We have secured a centrally-located watch location and have built a relationship
with them over the past 3 years. We have the private back bar of their
restaurant reserved for our group with guaranteed game sound, food/drink
specials and regular servers. They donate 10% of the total room income back to
our club (and this year we earmarked that for our scholarship fund). They also
donate Michigan raffle prizes. This year we received 2 Dan Dierdorf Jerseys

(one signed/one un-signed) and a Michigan Man Cave sign. We sell raffle
tickete weeakhs for Michnan nrizec and we alen incnrnnrated a <ilent aiictinn intn

18. Social and family-friendly programming

19. Cultural, enrichment, and educational programming

20. Career development/networking



21. Community service programming

22. Student-centric programming, including recruitment

23. Fundraising for student support

24. Outstanding/Innovative Communications

If your club has been outstanding or innovative in terms of engaging alumni via your
communication channels (listserv, social media, and/or website) during FY16-17, please
describe your club's efforts in this regard, including why these initiatives were successful
or innovative. Please limit your response to 250 words.



Supplement to 2016-17 Regional Club Annual Report

Overview of Relationship Between AAUM & Regional Clubs,
Incorporation & Non-Profit Issues, and Tax Identification Numbers (TINs)

AAUM is recognized by the IRS as a 501(c)(3) nonprofit tax-exempt organization. AAUM’s
volunteer-driven regional clubs, while affiliated with AAUM, exist as distinct and independent
legal entities (i.e., the clubs are not legally connected to AAUM). While AAUM provides clubs
with annual funding, guidance, and other support, AAUM does not control the clubs’ activity,
decisions, or operating funds or accounts.

Because club events utilize AAUM funding, event registration and marketing channels, they are
treated as AAUM events orchestrated by club volunteers (assuming the events are consistent
with AAUM’s tax-exempt purpose). For this reason, club events are that are administered
through AAUM’s channels are covered by AAUM’s insurance coverage. Moreover, in some (but
not all) states, some clubs have been able to leverage AAUM’s tax-exempt status to avoid sales
tax for certain AAUM events.

AAUM requires its clubs to submit general financial reports on an annual basis to ensure the
tax-exempt funds received by the club from AAUM are generally being used in a manner
consistent with AAUM’s tax-exempt purpose.

With the exception of a few clubs who have obtained and maintained their own 501(c)(3) status,
AAUM’s clubs:
e are not tax-exempt (despite the club’s affiliation with and charter from AAUM and
regardless of whether or not the club has incorporated)
e do not themselves function as nonprofit charitable organizations, and
e cannot themselves accept tax-deductible donations.

While most clubs participate in scholarship fundraising, this effort is done on behalf of the
University of Michigan, which has 501(c)(3) nonprofit tax-exempt status. Club scholarship funds
are housed within the University’s Office of Financial Aid, which also administers awards to
students. In order for a club-solicited donations to be tax-deductible, they must directed to either
U-M (for club scholarship fund gifts) or AAUM (for gifts benefiting club operations supporting
AAUM’s purpose).

Incorporating

While we do not have an understanding of every state's’ business laws, AAUM generally
recommends that each club incorporate in its state of residence. By virtue of your club’s mere
existence, there is always a possibility of liability. Incorporation clearly defines the club as a
separate legal entity, providing an additional layer of liability protection for the club’s board



members. (Note, however, that AAUM'’s insurance coverage also covers club leaders acting
within the scope of their responsibilities in support of AAUM’s purpose, so clubs aren’t operating
unprotected merely because they are unincorporated).

In most states, incorporating is a fairly simple process requiring a small fee and reporting
requirements. In order to incorporate, your club must adopt Articles of Incorporation (in addition
to your bylaws). Moreover, the act of incorporating does not by itself trigger a requirement to pay
taxes. Rather, it is the accumulation of income that results in potential tax liability, regardless of
whether a club is incorporated or unincorporated.

If your club has not incorporated in your state (and is not itself a 501(c)(3) organization), you are
currently a loose, unincorporated association of individuals acting as a single entity without a
strictly defined status. Because any scholarship fundraising activities your club may engage in
are on behalf of U-M or AAUM (and because the scholarship funds themselves are held by and
administered by U-M), you are not considered an unincorporated nonprofit association per se
(the type of association that would need to apply for recognition from the IRS should its revenue
be over $5,000). Rather, because your primary activities are alumni and student engagement, it
is most likely that you would be deemed a “social club,” “community group,” or “volunteer group”
by the IRS.

Taxes & TINs

A federal tax identification number (TIN), also known as an employer identification number
(EIN), is used to identify a business entity -- similar to a social security number for an individual.
It simply provides a mechanism for any reportable transactions to be accumulated under a
single identification number.

As AAUM’s clubs are legally distinct from AAUM, each club is required to obtain its own TIN and
utilize its TIN to open its bank account(s), secure state/local licenses, and generally conduct
business. Clubs should not utilize either AAUM's TIN (23-7206591) or the University’s TIN
(38-6006309) to open bank accounts or otherwise conduct business.

Though TINs are issued by the IRS, obtaining a TIN says nothing about an organization’s tax
status, including whether the organization is for-profit, not-for-profit, or tax-exempt (though an
organization needs a TIN in order to apply for tax exemption). In other words, obtaining a TIN
does not trigger an obligation to pay taxes or file a tax return.

Because clubs are responsible for spending their annual funding from AAUM on engagement
programming throughout the year, club bank accounts should not be carrying over significant
balances from year to year. Thus, even in the unlikely scenario that a club has an
interest-bearing bank account, the amount of interest earned in any given year by that account
should not meet the minimum threshold for a bank to report such income to the IRS. Because



the bank is not reporting interest income for these small account to the IRS, the IRS generally
does not question why a tax return has not been filed.

Applying for a TIN/EIN

If your club does not already have a TIN, you can apply for one online here (or by faxing in a
completed SS-4 form).

During the online application process, you will be asked for the club’s legal structure. Your
answer will depend on whether your club is incorporated in your respective state. If yes, you
should select “Corporation.” If no, you should select “Community or Volunteer Group.”

If you fill out form SS-4, question 9a asks for “Type of entity.” If your club is incorporated, select
“Corporation” (you may leave blank the “form number to be filed” field). If not incorporated,
select “Other” and enter “community volunteer group.”

As to your reason for applying, you should specify “banking purpose” and specify (if asked)
“opening bank account.”

The form asks for a responsible individual to sign it and provide their SS#. This is simply to
identify yourself as a club leader; it does not give you any control over or liability for club funds.

If you have any questions about applying for your TIN or need assistance, please contact your
global engagement liaison.


https://www.irs.gov/businesses/small-businesses-self-employed/apply-for-an-employer-identification-number-ein-online
https://www.irs.gov/pub/irs-pdf/fss4.pdf

	Supplement.pdf
	2016-17 Club Annual Report
	2016-17 Club Annual Report Supplement - Club Entity Status, TIN & Tax Issues - Google Docs


	NameRow1: 
	Home AddressRow1: 
	UM ID or uniqnameRow1: 
	Award AmountRow1: 
	NameRow2: 
	Home AddressRow2: 
	UM ID or uniqnameRow2: 
	Award AmountRow2: 
	NameRow3: 
	Home AddressRow3: 
	UM ID or uniqnameRow3: 
	Award AmountRow3: 
	NameRow4: 
	Home AddressRow4: 
	UM ID or uniqnameRow4: 
	Award AmountRow4: 
	NameRow5: 
	Home AddressRow5: 
	UM ID or uniqnameRow5: 
	Award AmountRow5: 
	NameRow6: 
	Home AddressRow6: 
	UM ID or uniqnameRow6: 
	Award AmountRow6: 
	July 1 2016 and June 30 2017: 11,074.96
	Yes on the following date: 
	Yes on the following date_2: 7/18/16
	TIN: 20-5712694
	Check Box1: Yes
	Check Box2: Off
	Check Box3: Off
	Check Box4: Yes
	Check Box5: Off
	Check Box6: Off
	Check Box7: Yes
	Check Box8: Off
	Check Box9: Yes
	Check Box10: Yes
	Check Box11: Off
	Check Box12: Yes
	Check Box13: Off
	Check Box14: Off
	Check Box15: Yes
	Check Box16: Off
	Check Box17: Off
	Check Box18: Off
	Check Box19: Off
	Text20: Cheryl Stevens, Trevor Campbell, Jason Scott
	Text22: 
	Text23: 
	Text24: 
	Text25: 
	Text26: Our club promotes using the UNITE code to join/renew AAUM membership at all of our events.  We also promoted it as a stand-alone message a couple of times via our e-blast and on our FB page.  We are selling club t-shirts to raise money for our scholarship fund and we have a member and non-member price on those ($5 difference).  We also have offered one free drink coupon to members at a few of our happy hour and networking events as well as our annual meeting.  Until AAUM can again provide us with a "member checker" function on the website, it is difficult to do "member only" stuff as we have no way of knowing who are / aren't dues-paying members unless they can show us their membership card... and NO ONE carries those around.
	Text27: Our current board is constantly promoting volunteer opportunities at all of our club events.  We also advertise the opportunity to get involved in our event planning, committees and board leadership on the Board Leadership page of our website.
	Text28: We had 4 board meetings during the year.  Two in-person and two via conference call.
	Text29: We have secured a centrally-located watch location and have built a relationship with them over the past 3 years.  We have the private back bar of their restaurant reserved for our group with guaranteed game sound, food/drink specials and regular servers. They donate 10% of the total room income back to our club (and this year we earmarked that for our scholarship fund).  They also donate Michigan raffle prizes.  This year we received 2 Dan Dierdorf Jerseys (one signed/one un-signed) and a Michigan Man Cave sign.  We sell raffle tickets weekly for Michgan prizes and we also incorporated a silent auction into our watch parties this year during 3 games. Combined, we raised over $9,300 for our scholarship fund over the course of the season. I'm sure Coach Harbaugh and a winning team account for some of our turn-around, but we have gone from averaging 35 people per game to 85 per game in a few short years!
We also made an effort this year to see U-M teams that played in our area.  Promoting outings and meet/greets with U-M Men's Soccer and Tennis as well as the Women's Softball teams.
	Text30: 
	Text31: 
	Text32: 
	Text34: 
	Dropdown36: [Central Florida]
	Text35: 
	Text1: 
	Text2: 


